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FINANCIAL HIGHLIGHTS

. Revenue from park operations for the six months ended 30 June 2018 was RMB615 million,
increased by 5.8% as compared to the same period last year

. Ticket revenue for the six months ended 30 June 2018 was RMB446 million, increased 7.4%
as compared to the same period last year

. Net profit for the six months ended 30 June 2018 was RMB81.25 million, increased 41.2% as
compared to the same period last year

RESULTS

The board (the “Board”) of directors (the “Directors”) of Haichang Ocean Park Holdings Ltd. (the
“Company”) is pleased to announce the unaudited condensed consolidated interim results of the
Company and its subsidiaries (collectively, the “Group”) for the six months ended 30 June 2018,
together with the comparative financial data as follows:



UNAUDITED INTERIM CONDENSED CONSOLIDATED STATEMENT OF PROFIT OR

LOSS

FOR THE SIX MONTHS ENDED 30 JUNE 2018

REVENUE
Cost of sales

GROSS PROFIT

Other income and gains

Selling and marketing expenses
Administrative expenses

Other expenses

Finance costs

Share of loss of an associate

PROFIT BEFORE TAX
Income tax expense

PROFIT FOR THE PERIOD

Attributable to:
Owners of the parent
Non-controlling interests

EARNINGS PER SHARE

— Basic and diluted (RMB cents)

For the six months
ended 30 June

2018 2017
RMB’000 RMB’000
(Unaudited) (Unaudited)
659,279 644,052
(360,124) (323,754)
299,155 320,298
202,743 64,136
(52,903) (47,738)
(180,568) (140,151)
(1,956) (417)
(103,635) (69,610)
3) (21)
162,833 126,497
(81,581) (68,947)
81,252 57,550
82,034 55,051
(782) 2,499
81,252 57,550
2.05 1.38




UNAUDITED INTERIM CONDENSED CONSOLIDATED STATEMENT OF
COMPREHENSIVE INCOME
FOR THE SIX MONTHS ENDED 30 JUNE 2018

For the six months
ended 30 June
2018 2017
RMB’000 RMB’000
(Unaudited) (Unaudited)

PROFIT FOR THE PERIOD 81,252 57,550

OTHER COMPREHENSIVE (LOSS)/INCOME
Other comprehensive (loss)/income to be reclassified
to profit or loss in subsequent periods (net of tax):
Exchange differences on translation of foreign operations (36,296) 70,759

Net other comprehensive (loss)/income to be
reclassified to profit or loss in
subsequent periods, net of tax (36,296) 70,759

Other comprehensive income/(loss) not to be reclassified to
profit or loss in subsequent periods (net of tax):
Exchange differences on translation of foreign operations 36,518 (71,930)

Net other comprehensive income/(loss) not to be
reclassified to profit or loss in

subsequent periods, net of tax 36,518 (71,930)
Other comprehensive income/(loss), net of tax 222 (1,171)
TOTAL COMPREHENSIVE INCOME, NET OF TAX 81,474 56,379
Attributable to:

Owners of the parent 82,256 53,880

Non-controlling interests (782) 2,499

81,474 56,379




UNAUDITED INTERIM CONDENSED CONSOLIDATED STATEMENT OF FINANCIAL

POSITION
30 JUNE 2018

NON-CURRENT ASSETS

Property, plant and equipment

Investment properties

Prepaid land lease payments

Intangible assets

Available-for-sale investments

Financial assets designated as at fair value
through profit or loss

Deferred tax assets

Investment in an associate

Long term prepayments and deposits

Total non-current assets

CURRENT ASSETS

Completed properties held for sale

Properties under development

Gross amount due from a contract customer

Contract assets

Inventories

Trade receivables

Available-for-sale investments

Financial assets designated as at fair value
through profit or loss

Prepayments, deposits and other receivables

Due from related companies

Pledged bank balances

Cash and cash equivalents

Total current assets

30 June 31 December
Notes 2018 2017
RMB’000 RMB’000
(Unaudited) (Audited)
5,833,288 4,892,988
2,622,329 2,387,030
1,661,432 1,704,584
11,115 12,193

- 90,203

142,304 -
21,835 25,063
79,110 79,113
495,406 532,935
10,866,819 9,724,109
225,463 228,514
512,257 514,718

- 5,166

20,688 -
19,313 18,941
174,959 170,542

- 200

200 -
149,113 149,187
12,928 14,207
28,373 1,149
1,623,678 1,305,108
2,766,972 2,407,732




UNAUDITED INTERIM CONDENSED CONSOLIDATED STATEMENT OF FINANCIAL

POSITION
30 JUNE 2018

CURRENT LIABILITIES

Trade and bills payables

Other payables and accruals

Due to related companies

Advances from customers

Interest-bearing bank and other borrowings
Government grants

Deferred revenue

Tax payables

Contract liabilities

Total current liabilities
NET CURRENT LIABILITIES

TOTAL ASSETS LESS CURRENT
LIABILITIES

NON-CURRENT LIABILITIES
Interest-bearing bank and other borrowings
Government grants

Deferred revenue

Deferred tax liabilities

Total non-current liabilities

NET ASSETS

EQUITY ATTRIBUTABLE TO OWNERS
OF THE PARENT

Share capital

Reserves

Non-controlling interests

TOTAL EQUITY

30 June 31 December
2018 2017
RMB’000 RMB’000
(Unaudited) (Audited)
971,823 1,086,381
300,526 391,372
27,560 26,540
5,631 33,774
1,861,812 1,775,257
210,732 124,014
14,777 19,957
193,711 212,853
28,098 -
3,614,670 3,670,148
(847,698) (1,262,416)
10,019,121 8,461,693
4,381,364 2,957,133
893,286 896,811
6,515 -
230,985 184,815
5,512,150 4,038,759
4,506,971 4,422 934
2,451 2,451
4,391,322 4,306,503
4,393,773 4,308,954
113,198 113,980
4,506,971 4,422,934




NOTES TO UNAUDITED INTERIM FINANCIAL INFORMATION
30 JUNE 2018

2.1

CORPORATE INFORMATION

Haichang Ocean Park Holdings Ltd. (the “Company”) was incorporated in the Cayman Islands on 21 November
2011 with limited liability. The registered office address of the Company is P.O. Box 309, Ugland House, Grand
Cayman, KY1-1104, Cayman Islands.

The Company’s subsidiaries are principally engaged in the development, construction and operation of theme
parks, property development and investment, hotel operations and provision of consultancy and management
service in the People’s Republic of China (the “PRC”). In the opinion of the directors of the Company, the
Company’s immediate and ultimate holding company at 30 June 2018 was Haichang Group Limited, a company
incorporated in the British Virgin Islands (the “BVI”).

BASIS OF PREPARATION

The unaudited interim financial information for the six months ended 30 June 2018 (the “Interim Financial
Information™) has been prepared in accordance with IAS 34 Interim Financial Reporting.

The Interim Financial Information does not include all the information and disclosures required in the annual
financial statements, and should be read in conjunction with the Group’s annual financial statements for the year
ended 31 December 2017.

Basis of consolidation

When the Company has, directly or indirectly, less than a majority of the voting or similar rights of an investee,
the Group considers all relevant facts and circumstances in assessing whether it has power over an investee,
including:

(a)  the contractual arrangement with the other vote holders of the investee;
(b)  rights arising from other contractual arrangements; and
(c)  the Group’s voting rights and potential voting rights.

The financial information of the subsidiaries is prepared for the same reporting period as the Company, using
consistent accounting policies. The results of subsidiaries are consolidated from the date on which the Group
obtains control, and continue to be consolidated until the date that such control ceases.

Profit or loss and each component of other comprehensive income are attributed to the owners of the parent of
the Group and to the non-controlling interests, even if this results in the non-controlling interests having a deficit
balance. All intra-group assets and liabilities, equity, income, expenses and cash flows relating to transactions
between members of the Group are eliminated in full on consolidation.

The Group reassesses whether or not it controls an investee if facts and circumstances indicate that there are
changes to one or more of three elements of control described in the accounting policy for subsidiaries in the
Group’s audited financial statements for the year ended 31 December 2017. A change in the ownership interest
of a subsidiary, without a loss of control, is accounted for as an equity transaction.

If the Group loses control over a subsidiary, it derecognises (i) the assets (including goodwill) and liabilities
of the subsidiary, (ii) the carrying amount of any non-controlling interest and (iii) the cumulative translation
differences recorded in equity; and recognises (i) the fair value of the consideration received, (ii) the fair value
of any investment retained and (iii) any resulting surplus or deficit in profit or loss. The Group’s share of
components previously recognised in other comprehensive income is reclassified to profit or loss or retained
profits, as appropriate, on the same basis as would be required if the Group had directly disposed of the related
assets or liabilities.



2.2

BASIS OF PRESENTATION

The Group had net current liabilities of approximately RMB847,698,000 as at 30 June 2018. In view of the
net current liabilities position, the directors of the Company have given careful consideration of the Group’s
operating performance, the availability of sources of finance and the future cash flows in assessing the Group’s
capability to continue as a going concern. Taking into consideration the available bank facilities up to date, the
proposed issuance of an asset-backed security bond and the cash flows from profitable operation, the directors
of the Company are of the opinion that it is appropriate to prepare the unaudited interim financial information
on a going concern basis.

SIGNIFICANT ACCOUNTING POLICIES

The accounting policies adopted in the preparation of the Interim Financial Information are consistent with
those followed in the preparation of the Group’s annual consolidated financial statements for the year ended 31
December 2017, except for the adoption of revised standards and interpretations effective for the annual periods
beginning on or after 1 January 2018. The Group has not early adopted any other standard, interpretation or



Under IFRS 15, proceeds from customers of non-lease contracts, which previously presented as receipt in
advance from customers included in “other payables and accruals”, are recorded as “contract liabilities”
before relevant sale revenue is recognised.

As required for the interim condensed consolidated financial statements, the Group disaggregated revenue
recognised from contracts with customers into categories that depict how the nature, amount, timing
and uncertainty of revenue and cash flows are affected by economic factors. Refer to note 4A for the
disclosure on disaggregated revenue. Disclosures for the comparative period in the notes to the financial
statements would also follow the requirements of IAS 11, IAS 18 and related interpretations. As a result,
the disclosure of disaggregated revenue in note 4 would not include comparative information under IFRS
15.

IFRS 9 Financial Instruments

IFRS 9 Financial Instruments replaces IAS 39 Financial Instruments: Recognition and Measurement for annual
periods beginning on or after 1 January 2018, bringing together all three aspects of the accounting for financial
instruments: classification and measurement; impairment; and hedge accounting.

(a)

Classification and measurement

Under IFRS 9, debt financial instruments are subsequently measured at fair value through profit or loss
(FVPL), amortised cost, or fair value through other comprehensive income (FVOCI). The classification is
based on two criteria: the Group’s business model for managing the assets; and whether the instruments’
contractual cash flows represent “solely payments of principal and interest” on the principal amount
outstanding (the “SPPI criterion™).

The new classification and measurement of the Group’s financial assets are as follows:

. Debt instruments at amortised cost for financial assets that are held within a business model with
the objective to hold the financial assets in order to collect contractual cash flows that meet the
SPPI criterion. This category includes the Group’s trade receivables and other receivables.

. Debt instruments at FVOCI, with gains or losses recycled to profit or loss on derecognition.
Financial assets in this category are the Group’s quoted debt instruments that meet the SPPI
criterion and are held within a business model both to collect cash flows and to sell. Under 1AS 39,
the Group’s quoted debt instruments were classified as available-for-sale (AFS) financial assets.

. Equity instruments at FVOCI, with no recycling of gains or losses to profit or loss on
derecognition. This category only includes equity instruments, which the Group intends to
hold for the foreseeable future and which the Group has irrevocably elected to so classify upon
initial recognition or transition. The Group classified its unquoted equity instruments as equity
instruments at FVOCI. Equity instruments at FVOCI are not subject to an impairment assessment
under IFRS 9. Under IAS 39, the Group’s unquoted equity instruments were classified as AFS
financial assets.

. Financial assets at FVPL comprise derivative instruments and quoted equity instruments which
the Group had not irrevocably elected, at initial recognition or transition, to classify at FVOCI.
This category would also include debt instruments whose cash flow characteristics fail the SPPI
criterion or are not held within a business model whose objective is either to collect contractual
cash flows, or to both collect contractual cash flows and sell. Under 1AS 39, the Group’s quoted
equity securities were classified as AFS financial assets.

Under IFRS 9, embedded derivatives are no longer separated from a host financial asset. Instead, financial
assets are classified based on their contractual terms and the Group’s business model. The accounting for
derivatives embedded in financial liabilities and in non-financial host contracts has not changed from that
required by IAS 39.

The statement of financial position as at 31 December 2017 was adjusted, resulting in increases in FVPL
and retained earnings amounting to RMB10,830,000 and RMB8,123,000, respectively.



(b)

(c)

Impairment

The adoption of IFRS 9 has fundamentally changed the Group’s accounting for impairment losses for
financial assets by replacing IAS 39’s incurred loss approach with a forward-looking expected credit loss
(ECL) approach.

IFRS 9 requires the Group to record an allowance for ECLs for all loans and other debt financial assets
not held at FVPL.

For contract assets, trade receivables and other receivables, the Group has applied the standard’s
simplified approach and has calculated ECLs based on lifetime expected credit losses. The Group has
established a provision matrix that is based on the Group’s historical credit loss experience, adjusted for
forward-looking factors specific to the debtors and the economic environment.

The adoption of the ECL requirements of IFRS 9 resulted in increases in impairment allowances of the
Group’s debt financial assets. The increase in allowance resulted in adjustment to retained earnings.

The statement of financial position as at 31 December 2017 was adjusted, resulting in decreases in trade
receivables and retained earnings amounting to RMB7,414,000 and RMB5,560,000, respectively.

Other adjustments

In addition to the adjustments described above, upon adoption of IFRS 9, other items of the primary
financial statements such as deferred taxes, income tax expense and retained earnings were adjusted as
necessary.

Impacts on opening condensed consolidated statement of financial position arising from the
application of all new standards

As a result of the changes in the Group’s accounting policies above, the opening condensed consolidated
statement of financial position had to be adjusted. The following table show the adjustments recognised
for each individual line item.

31 December 1 January
2017 IFRS 15 IFRS 9 2018
RMB’000 RMB’000 RMB’000 RMB’000
(Audited) (Adjusted)

Non-current assets
Available-for-sale investments 90,203 - (90,203) -
Financial assets designated as at fair value

through profit or loss - - 131,033 131,033
Deferred tax assets 25,063 - 1,854 26,917
Current assets
Gross amounts due from a contract customer 5,166 (5,166) - -
Contract assets - 12,392 - 12,392
Trade receivables 170,542 (7,226) (7,414) 155,902
Available-for-sale investments 200 - (200) -
Financial assets designated as at fair value

through profit or loss - - 200 200
Prepayments, deposits and other receivables 149,187 - (30,000) 119,187
Non-current liabilities
Deferred tax liabilities 184,815 - 2,707 187,522
Equity attributable to owners of the parent 4,308,954 - 2,563 4,311,517




IFRIC Interpretation 22 Foreign Currency Transactions and Advance Considerations
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4A.

4B.

DISAGGREGATION OF REVENUE

Set out below is the disaggregation of the Group’s revenue from contracts with customers:

Six months ended 30 June 2018
(Unaudited)

Tickets sales

Property sales

Food and beverage sales

Sale of merchandise

In-park recreation income

Income from hotel operations

Consultancy and management service income

Total revenue from contracts with customers

Timing of revenue recognition
Goods transferred at a point in time
Services transferred over time

Total revenue from contracts with customers

OPERATING SEGMENT INFORMATION

Revenue
RMB’000

446,338
44,428
45,383
22,498
32,098

4,855
16,390

611,990

145,058
466,932

611,990

The Group’s liabilities are managed on a group basis except for the gross amount due to a contract customer

which is a segment liability.

No further geographical information is presented as over 99% of the Group’s revenue from external customers
is derived from its operations in Mainland China and over 99% of the Group’s non-current assets are located in

Mainland China.

Operating segments

The following tables present revenue, profit and certain asset, liability and expenditure information for the
Group’s operating segments for the six-month periods from 1 January to 30 June 2018 and 2017:

For the six months ended
30 June 2018 (Unaudited)

Segment revenue

Sales to external customers and total revenue

Revenue

Segment results

Reconciliation:

Unallocated income and gains
Unallocated expenses

Share of loss of an associate
Finance costs

Profit before tax

Park Property

operations development Total
RMB’000 RMB’000 RMB’000
614,851 44,428 659,279
659,279
294,691 4,464 299,155
202,743

(235,427)

©)

(103,635)
162,833
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Park Property

30 June 2018 operations  development Total
(Unaudited) RMB’000 RMB’000 RMB’000
Segment assets 10,755,221 758,408 11,513,629
Reconciliation:
Corporate and other unallocated assets 2,120,162
Total assets 13,633,791
Segment liabilities - - -
Reconciliation:
Corporate and other unallocated liabilities 9,126,820
Total liabilities 9,126,820
Other segment information:
Share of loss of an associate 3) - 3)
Impairment losses in the statement of profit or loss 7,558 - 7,558
Depreciation and amortisation
Unallocated 1,277
Segment 101,057 - 101,057
Investment in an associate 79,110 - 79,110
Capital expenditure*

Unallocated 199

Segment 1,002,073 - 1,002,073
* Capital expenditure consisted of additions to property, plant and equipment, investment properties,

intangible assets and long-term prepayments.
Park Property

For the six months ended operations  development Total
30 June 2017 (Unaudited) RMB’000 RMB’000 RMB’000
Segment revenue
Sales to external customers and total revenue 581,035 63,017 644,052
Revenue 644,052
Segment results 288,743 31,555 320,298
Reconciliation:
Unallocated income and gains 64,136
Unallocated expenses (188,306)
Share of loss of an associate (21)
Finance costs (69,610)
Profit before tax 126,497

12



31 December 2017

Segment assets

Reconciliation:

Corporate and other unallocated assets

Total assets

Segment liabilities

Reconciliation:

Corporate and other unallocated liabilities

Total liabilities

For the six months ended
30 June 2017 (Unaudited)

Other segment information:
Share of loss of an associate
Impairment losses in the statement of profit or loss

Depreciation and amortisation

Unallocated
Segment

Investment in an associate

Capital expenditure*

Unallocated
Segment

* Capital expenditure consisted of additions to property,
intangible assets.
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Park
operations
RMB’000

9,660,378

(21)

8,985

84,965

79,122

607,822

Property
development
RMB’000

748,398

Total
RMB’000

10,408,776

1,723,065

12,131,841

7,708,907

7,708,907

(21)
8,985

2,269
84,965
79,122

1,346
607,822

plant and equipment, investment properties and



REVENUE, OTHER INCOME AND GAINS

Revenue represents income from the sale of tickets by theme park operations, and the sale of goods by restaurant
and store operations, in-park recreation income, income from hotel operations, income from consultancy
and management service, the sale of properties, gross rental income received and receivable from investment
properties for the six months ended 30 June 2018 and 2017.

For the six months
ended 30 June
Notes 2018 2017
RMB’000 RMB’000
(Unaudited) (Unaudited)

Revenue
Tickets sales 446,338 415,427
Property sales 44,428 63,017
Food and beverage sales 45,383 44,989
Sale of merchandise 22,498 19,798
Rental income 6 47,289 46,468
In-park recreation income 32,098 38,798
Income from hotel operations 4,855 5,027
Consultancy and management service income 16,390 10,528
659,279 644,052
Other income
Government grants 6 58,308 20,363
Bank interest income 6 1,242 1,519
Other interest income 6 - 37,176
Income from insurance claims 4,969 1,820
Others 1,109 1,067
65,628 61,945
Gains
Gain on revaluation upon reclassification from properties
under development to investment properties 6 137,000 -
Fair value gain on investment properties 6 115 1,448
Gain on disposal of an investment property 6 - 743
137,115 2,191
202,743 64,136
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FINANCE COSTS

Interest on bank loans and other borrowings

Interest on finance leases

Total interest expenses on financial liabilities
not at fair value through profit or loss

Less: Interest capitalised

INCOME TAX

For the six months
ended 30 June

2018 2017
RMB’000 RMB’000
(Unaudited) (Unaudited)
169,720 88,446
8,128 188
177,848 88,634
(74,213) (19,024)
103,635 69,610

Provision for PRC corporate income tax (the “CIT”) has been provided at the applicable income tax rate of 25%
for the six months ended 30 June 2018 (six months ended 30 June 2017: 25%) on the assessable profits of the

Group’s subsidiaries in Mainland China.

According to the requirements of the Provisional Regulations of the PRC on Land Appreciation Tax (the “LAT”)
effective from 1 January 1994, and the Detailed Implementation Rules on the Provisional Regulations of the
PRC on LAT effective from 27 January 1995, all income from the sale or transfer of state-owned leasehold
interests in land, buildings and their attached facilities in Mainland China is subject to LAT at progressive rates
ranging from 30% to 60% of the appreciation value, with an exemption provided for property sales of ordinary
residential properties if their appreciation values do not exceed 20% of the sum of the total deductible items.

The Group has estimated, made and included in tax provision for LAT according to the requirements set forth in
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EARNINGS PER SHARE

The calculation of the basic earnings per share amount is based on the profit attributable to ordinary equity
holders of the parent for the six months ended 30 June 2018, and the weighted average number of ordinary
shares of 4,000,000,000 (six months ended 30 June 2017: 4,000,000,000) in issue during the period.

The calculation of the basic earnings per share amount is based on:

30 June 30 June
2018 2017
RMB’000 RMB’000
(Unaudited) (Unaudited)
Earnings
Profit attributable to ordinary equity holders of the parent,
used in the basic earnings per share calculation 82,034 55,051
Shares
Weighted average number of ordinary shares
in issue during the period used in the basic earnings
per share calculation 4,000,000,000 4,000,000,000

There were no potentially dilutive ordinary shares in issue during the periods and therefore the diluted earnings
per share amounts were the same as the basic earnings per share amounts.

INTEREST-BEARING BANK AND OTHER BORROWINGS

30 June 31 December
2018 2017
RMB’000 RMB’000
(Unaudited)
Finance lease payables 203,697 -
Other loans-secured 420,000 450,000
Bank loans-secured 5,619,479 4,282,390
6,243,176 4,732,390
Repayable:
Within one year or on demand 1,861,812 1,775,257
In the second year 862,932 895,263
In the third to fifth years, inclusive 1,317,327 648,512
Over five years 2,201,105 1,413,358
6,243,176 4,732,390
Of which,
Current:
Finance lease payables 37,714 -
Other loans-secured 780,000 -
Bank loans-secured 330,000 814,229
Current portion of non-current loans-secured 714,098 961,028
1,861,812 1,775,257
Non-current:
Finance lease payables 165,983 -
Other loans-secured 90,000 450,000
Bank loans-secured 4,125,381 2,507,133
4,381,364 2,957,133

16



MANAGEMENT DISCUSSION AND ANALYSIS
Industry Overview

In the first half of 2018, the Sino-US trade dispute has escalated, and the world economy and
market environment are facing many challenges. China’s economic operation showcased a good
operating pattern with stable growth. In the first half of the year, the national residents per capita
consumption expenditure was RMB9,609, with a nominal increase of 8.8% on a year-on-year
basis, and the growth rate accelerated. In the first half of the year, the contribution of consumption
expenditure to economic growth reached 78.5%, representing a substantial increase of 14.2% on
a year-on-year basis. Under the macro-economy, tourism consumption remains to be outstanding
within the market with a robust supply and demand. Driven by factors such as global tourism,
supply-side reform and household consumption upgrade, residents” willingness to travel continues
to rise, whilst the domestic tourism market continues to grow rapidly. In the first half of 2018, the
number of domestic tourists was 2.826 billion, increased by 11.4% on a year-on-year basis, the
number of inbound tourists was 69.23 million, and income from domestic tourism was RMB2.45
trillion, increased by 12.5% on a year-on-year basis. The growth rate of China’s tourism industry is
higher than the global level, but there is still room for improvement in per capita consumption.

In the first half of 2018, the State issued a number of new policies, releasing the deep integration
signal of culture and tourism and regulating the development of theme parks. In March, the
Ministry of Culture and Tourism of the People’s Republic of China was established to promote
the integration of culture and tourism from the national strategic level in order to guide the
construction of tourist attractions from hardware investment to cultural connotation and call for
the integration of new products, new business and new forms. In April, the National Development
and Reform Commission announced the “Guiding Opinions on Regulating the Construction and
Development of Theme Parks” QO OO0 O00O0OOOOODODOOOOOAN), strictly controlling
the bundled development of theme parks with surrounding real estates, encouraging to enrich
cultural connotations as well as to upgrade scientific and technological content, and raising the
threshold of theme parks. In April, the “Guiding Opinions on Supporting Hainan’s Comprehensive
Deepening of Reform and Opening up” 00000000 0ODOOOODOOOOOOAN) was
issued, pursuant to which, Hainan tourism has been further developed by building an international
tourism consumption center to promote the healthy development of the tourism industry with the
promotion of national tourism policy advocacy and the positive guidance of laws and regulations.
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In respect of the domestic tourism market, the proportion of leisure vacations is the dominant
feature of the current market, parent-child tours and surrounding tours becoming more frequent,
forming an important force driving the growth of the domestic tourism market. With the
popularization of the leisure vacation concept, the parent-child tour market is experiencing a
period of rapid growth. According to the “White Paper of Lvmama Parent-Child Tour 2017~
(2017000000000 0O, it is estimated that by the end of 2018, the number of parent-child
users in China will reach 286 million, and the market scale will reach RMB50 billion. IP-based,
entertainment and education-based, theme-based and technology-based have also become the
development direction of parent-child tours in the context of consumption upgrading. At the same
time, the fragmentation of China’s holiday system has motivated more and more office workers to
opt for travelling during mini-breaks or weekends. The surrounding and leisure tours are becoming
more convenient and normal, driving the surrounding tourism market to flourish and develop. With
the improvement of domestic highways, railways and other basic transportation infrastructure and
the increase in car ownership, the market growth of surrounding tours is further enhanced. In a
nutshell, with the comprehensive construction of a well-off society, the income of urban and rural
residents increasing steadily, the upgrade of consumption structure has accelerated, the holiday
system has been continuously improved, and tourism consumption has been released powerfully,
promoting the diversification of tourism. The emerging tourism industry, such as parent-child tours
and surrounding tours, will also become an important driving force for the growth of the domestic
tourism industry.

In respect of the theme park market, driven by the improvement of residents’ living standards,
China’s pan-entertainment industry has been heating up in recent years. Theme parks are more
skilled in respect of experience, interaction and participation because of their distinctive theme
concepts, unique sightseeing and amusement environment. In recent years, it has developed in a
blowout manner. According to the “2017 Global Theme Parks and Museums Report” (J 20170 O
0000000000 0O) which was jointly issued by TEA & AECOM, the global theme parks
have returned to steady growth in 2017. The total number of visitors to the top ten theme park
groups in the world reached 475.8 million, increased by 8.6% on a year-on-year basis. China’s
theme park visiting volume is growing faster than global level, and accounted for a quarter of
the total number of tourists in the world’s major theme parks, becoming the main driving force
for the growth of the global theme park industry. The explosive growth of the number of visitors
to the theme parks, which was resulted from the opening of Shanghai Disneyland, has led to a
further increase in the propensity to consume. According to the “World Tourism Market National
Trend Report” C OO0 OOOOOODODOOO) issued by the well-known consulting company —
Euromonitor International, it is estimated that the retail sales of China’s theme parks will exceed
Japan and the United States, becoming the world’s largest theme park market. By and large, China
has entered the prime development period of the theme park industry and there is huge room for
growth in the market scale.

Business Review

In the first half of 2018, in order to achieve the strategic goal of “China’s first tourism and
leisure brand with marine culture”, the Group implemented three strategic development paths: to
continuously promote and upgrade the existing projects so that they could be a tourist destination
within the region; to fully promote the construction of new projects to ensure that the two new
projects will be put into operation as scheduled; and to actively expand the innovative light asset
business and speed up in the arrangement of light asset business. During the period under review,
the Group focused on the development of the following aspects:
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Combining with the preheating promotion of Shanghai Haichang Ocean Park (hereinafter referred
to as “Shanghai Project”), the Group has successfully hosted a series of marketing warm-up
activities, such as the Chinese New Year countdown event of Shanghai Project, global release
ceremony, ticket guess, ocean windmill festival, etc., and participated in the Shanghai World
Tourism Expo which attracted widespread attention and enhanced the brand awareness of the
Group, established the “Haichang Northern Regional Brand Alliance”, and held the 2018 Haichang
Northern Regional Brand Launch Conference and the 2018 Haichang Regional Channel Partner
Festival, consolidating regional brand advantage. As the only representative of the culture and
tourism industry, the Group was awarded the State Council certified Academy Awards, which was
the only grand prize in the autumn competition, and created a number of industry firsts. We also
simultaneously established the brand youth marketing creative alliance, and continued to enhance
the young group’s attention, thereby accumulating goodwill to the brand. The Group participated
in the large-scale exhibition hosted by the Shanghai Tourism Bureau, and won the ADMEN
International Awards jury member qualification, the Star Awards and many other industry awards.
By expanding self-media matrix, the Group’s total number of self-media accounts has reached
more than 60, we also enrich the content of the media combining with the characteristics of the
hot-spot mainstream platform, and have over a million fans, and the brand image and influence
have been effectively improved.

The Group has also actively fulfilled its corporate social responsibility and continued to pay
attention to animal protection and education of popular science, contributing to the public welfare
activities. Entrusted by the competent government department, the Group and the National
Research Institute jointly carried out the Yangtze River ecological protection publicity off-site,
conservation of the finless porpoises in Yangtze River and popular science research projects. The
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In terms of animal conservation, the Group continued to enhance its bio-care technology and
strengthen the conservation of endangered species. Currently, the Group’s total number of animals
under conservation exceeded 66,000. During the period, we bred 38 large-scale rare ocean and
polar animals, and our water volume exceeded 200,000 cubic meters, ranking first in the domestic
industry. The Group has also set up key bio-breeding research bases and key species breeding
research groups equipped with superior resources, and comprehensively carried out research on
rare species breeding under captive conditions. At the same time, the Group cultivates and reserves
professional and technical personnel, and organizes international industry exchange activities
such as “Life Maintenance System Training Course (0 O 0O 0O OO O)”, “Artificial Breeding
Project Expert Workshop (U OO O OOOOOONO)” and “Veterinary Skills Training (O O [
0 O 0O)”. The first batch of college students who were independently trained by joint education
projects have graduated and pursued the career in the Group. The joint achievements of the school
are remarkable. The self-developed bait nutrition additive “Haichang No.1 (OO O 0O [0)” entered
the mass production stage, replacing the original imported products and reducing operating costs,
which is an important milestone in the transformation of the core technology industry.

Upgrade Existing Projects, Develop a Regional Tourism Destination

During the period, the Group actively promoted the strategy of cultivating existing projects into
regional tourism and leisure destinations. The Group continued to upgrade existing theme parks
and introduce new products: in January, Tianjin Haichang Polar Ocean Park added a new ancient
aquarium to improve marine science exploration; in the same month, Wuhan Haichang Polar
Ocean Park added a new Marine Mozoo World to create a brand new marine Mozoo product
line and upgrade the children’s interactive experience with popular science; in May, Chongqing
Anping Camping Hotel went into full operation, building a new pattern of Chongging Haichang
Caribbean Water Park business; in August, Dalian Haichang Discoveryland’s water carousel had
its grand opening. During the period, the Group focused on improving the operational quality
of its existing projects: promoting scripts and performance upgrades, promoting its contribution
to the consumption of the park; continuously upgrading the overall park environment quality,
creating quality leisure spaces, extending the visitors’ length of stay; upgrading the operational
service system, improving the service concept, paying attention to the satisfaction of visitors;
comprehensively upgrading the operating facilities, improving the operating standards, providing
the visitors experience with convenience, comfort and entertainment. In terms of marketing, the
Group actively expanded its marketing channels and strategically cooperated with Alibaba Group,
JD.com and Meituan.com. The Group participated in a series of activities, such as the “Fliggy
Tickets Super Category Day (0O OO OO OO O)”, “JD.com Super Tourism Category Day (O
OOooogoono)” and “618 Years of Big promotion (6180 U O O)”. The Group has also
tried to launch a variety of combinations, such as “View+X (O +X)” for the first time, which was
welcomed by visitors. We will carry out various types of offline cross-border cooperation with the
high-quality resources of the e-commerce platform. The “Haichang Ocean Park” brand is located
in the “Jingdong Home” offline experience store in Chengdu, Shanghai and Tianjin. We also
cooperated with Sesame Credit to carry out the “Free Deposit Leasing Business (O OO 0O OO
[J)”, becoming the first free deposit marine theme park in China, enriching the tourist experience
and upgrading the marketing content of the smart scenic spot.
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Strongly promote light assets of innovative urban entertainment and leisure products

During the period, the Group continued to develop light asset management output business and
entered into six new contracts covering planning and design, construction consulting, operation
consulting, brand licensing and other services, our business scale and output categories continued
to expand. Among them, the Group entered into a cooperation agreement with the Maoming
Romantic Coast (O OO O O O) of Wanlv Group and the Suzhou HongLeong City Center (O
OO0000) in terms of the Ocean Park Project and the Mozoo Park Project. So far, we have
entered into 36 contracts. The projects under operation are in sound progress and are recognized
by customers and the market. The large outdoor representative theme park project - Xiangjiang
Joy City Haichang Ocean Park Project (00 OO O OO0 OO OOO O has entered the design
stage, Joy Water Village and Joy Snow of Xiangjiang Joy City (O 0000 OOOOOOOO0O
have entered the main structure construction stage; the medium-sized city complex representative
theme park project - The Nanning Rongsheng Tianhe Marine Joy City Ocean World Project] [
000000000 O00000) was officially put into operation in August 2018; the small
Midoo Park representative project - Suzhou Haichang Midoo Park] 00 OO 0O O O O Park, is the
first self-investment and self-operated project of the Group, which was officially put into operation
for business in July 2018. Through the abovementioned “light, general and heavy asset” product
portfolio, we will further enhance market competitiveness and open up business incremental space.

In respect of independent Intellectual Property rights (hereinafter referred to as “IP”) business,
we dig deep into the creation of IP product content and the implementation of Haichang’s self-
developed IP medium and long term 369 development strategic plan. Through three years of
market development, six years of rapid expansion and nine years of enhanced development, we
have gradually established the Haichang Ocean Culture IP System from “incubation-product
promotion-authorization”. The Group has also developed a second style manual based on the theme
of the park, providing a richer visual material and guide for IP product use. Further, the Group has
continuously improve and expand the IP world view with the “Seven Guardians” as the core, start
the creation of animation story lines and role setting, and launch the creation of “Seven Guardians”
stage plays. The application in the autonomous IP Park was gradually strengthened, and the first
volume of the Seven Guardians and Midoo series was published and the sales in the park were in
good condition. The first batch of social expression packs of the Seven Guardians was developed
and put into use, and has received overwhelming user response. We have completed hundreds of
SKU original derivative products, which will be laid on other projects with Shanghai Project’s
opening. The Group has also advanced the application of IP in various fields of the park, such as
theme packaging, float parade, puppet show, retail store, iconic sculpture, guide system, 4D film,
theme restaurant, hotel, children’s entertainment area in-park cuisine and other fields.
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Two major projects will be put into operation soon

During the period, the Shanghai Haichang Ocean Park Project of the Group has entered the final
stage. In respect of operational preparations, the animal venues completed the first round of water
injection, and the polar marine organisms was settled in batches; and by conducting a series of
professional training such as the “Starfish Training Camp”, “Sea Lion Training Camp”, “Practicing
Training”, “Special Operation Training”, etc., employees are equipped with the necessary skills
for the work and are ready for the opening. During the period, the Group successfully held a
series of marketing icebreaking activities and officially published the ticket price in July, gaining
widespread market attention. The Group’s Sanya Haichang Fantasy Town (hereinafter referred
to as the “Sanya Project”) has completed the construction of the main structure of all building
monomers, masonry plastering and roofing projects. Animal life support system, electromechanical
installation and indoor and outdoor packaging, equipment installation and the construction of
landscape road works have been fully carried out and are being implemented smoothly as planned.
The marketing channel was initially completed and the marketing and operation management
system structure was also completed. Investment in Sanya Project has progressed smoothly, and
many well-known brands have signed up to settle in. The overall project planning and the design of
all the main venues of The Zhengzhou Haichang Ocean Park Project of the Group has completed.
The project has obtained the official replies of the Henan Provincial Development and Reform
Commission regarding the initiation of projects and the project land planning permit. The project
has been designated as a provincial key project by Henan Province.
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Business Outlook

Looking forward to the future, the Group will continue to implement the established development
strategy objectives. In respect of the existing projects, we will continue to promote the upgrade
of the existing projects in accordance with the development model of “creating regional tourism
destinations”, comprehensively improve the quality of operations and services and the tourist
satisfaction, establish brand reputation, and accelerate the implementation of commodity, catering,
derivative entertainment optimization development strategy to optimize the theme park income
structure. In respect of projects under construction, we will ensure that the Shanghai Project and
Sanya Project will successfully commence operations, ensure a high standard of operation, and
promote brand upgrade through the promotion of the national market. In respect of management
output business, we continue to deepen the management output service of “brand + management
+ technology” for large and medium marine park projects, focus on the layout of the Midoo Park
project and rapidly expand across the country by adopting the development concept of “focusing
on both light and heavy assets”. We will also cooperate with large-scale enterprises to expand the
national urban and marine themed innovative cultural tourism project.

Financial Review
Revenue

Revenue generated from park operations and other segments of the Group increased by
approximately 5.8% from approximately RMB581.0 million for the six months ended 30 June
2017 to approximately RMB614.9 million for the six months ended 30 June 2018, primarily due to
an increase in revenue from ticket sales of parks and the revenue from non-ticket business during
the period as compared with the same period in 2017. Revenue generated from ticket business
increased by approximately 7.4% from approximately RMB415.4 million for the six months
ended 30 June 2017 to approximately RMB446.3 million for the six months ended 30 June 2018.
Revenue generated from non-ticket business increased by approximately 1.8% from approximately
RMB165.6 million for the six months ended 30 June 2017 to approximately RMB168.6 million for
the six months ended 30 June 2018.

Revenue generated from the Group’s property development segment decreased by approximately
29.5% from approximately RMB63.0 million for the six months ended 30 June 2017 to
approximately RMB44.4 million for the six months ended 30 June 2018.

In conclusion, for the six months ended 30 June 2018, the Group recorded a turnover of
approximately RMB659.3 million (same period in 2017: approximately RMB644.1 million),
representing an approximately 2.4% increment compared with the corresponding period of last
year.

Costs of Sales
The Group’s cost of sales increased by approximately 11.2% from approximately RMB323.8
million for the six months ended 30 June 2017 to approximately RMB360.1 million for the six

months ended 30 June 2018, which was mainly attributable to the increase in park operations and
property sales.
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Gross Profit

For the six months ended 30 June 2018, the Group’s consolidated gross profit decreased by
approximately 6.6% to approximately RMB299.2 million (same period in 2017: RMB320.3
million) and consolidated gross profit margin was 45.4% (same period in 2017: 49.7%).

Segment gross profit of the Group’s park operations increased by 2.1% to approximately
RMB294.7 million (same period in 2017: RMB288.7 million) and segment gross profit margin of
the Group’s park operations decreased from 49.7% for the six months ended 30 June 2017 to 47.9%
for the six months ended 30 June 2018, primarily due to the increase in cost of park operations.

Gross profit of the Group’s property development segment decreased by 85.8% to approximately

RMB4.5 million (for the six months ended 30 June 2017: RMB31.6 million). Gross profit margin
of the Group’s property development segment was 10.0% (same period in 2017: 50.1%), which was
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Profit for the Period

As a result of the foregoing, the profit of the Group for the period increased by approximately
41.2% from approximately RMB57.6 million for the six months ended 30 June 2017 to
approximately RMB81.3 million for the six months ended 30 June 2018, while the net profit margin
increased from approximately 8.9% for the six months ended 30 June 2017 to approximately 12.3%
for the six months ended 30 June 2018. During the same period, the profit attributable to owners of
the parent company increased by approximately 49.0% from approximately RMB55.1 million for
the six months ended 30 June 2017 to approximately RMB82.0 million for the six months ended
30 June 2018.

Liquidity and Financial Resources

As at 30 June 2018, the Group had current assets of approximately RMB2,767.0 million (as at 31
December 2017: approximately RMB2,407.7 million). The Group had cash and bank deposits of
approximately RMB1,623.7 million (as at 31 December 2017: approximately RMB1,305.1 million)
and its pledged bank balances amounted to approximately RMB28.4 million (as at 31 December
2017: approximately RMB1.1 million).

Total equity of the Group as at 30 June 2018 was approximately RMB4,507.0 million (as at 31
December 2017: approximately RMB4,422.9 million). As at 30 June 2018, the total interest-
bearing bank and other borrowings of the Group was approximately RMB6,243.2 million (as at 31
December 2017: RMB4,732.4 million).

As at 30 June 2018, the Group had a net gearing ratio of 102.8% (as at 31 December 2017: 77.8%).
The net liabilities of the Group include interest-bearing bank and other borrowings, amounts due
to related companies, less cash and cash equivalents and amounts due from related companies. The
increase of the net gearing ratio for the six months ended 30 June 2018 was mainly attributable to
the increase in principal amounts of loans in the first half of 2018.

As indicated by the above information, the Group has maintained stable financial resources to
execute its future commitments and future investments for expansion. The Board believes that the
existing financial resources will be sufficient to execute future expansion plans and, if necessary,
the Group will be able to obtain additional financing with favorable terms.

Capital Structure

The share capital of the Company comprises ordinary shares (the “Shares”) for the six months
ended 30 June 2018.

Contingent Liabilities

30 June 31 December

2018 2017
RMB’000 RMB’000
(Unaudited) (Audited)

Guarantees in respect of mortgage facilities granted to the
purchasers of the Group’s properties* 13,159 15,423
13,159 15,423
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* The Group provided guarantees in respect of mortgage facilities granted by certain banks to the purchasers of
the Group’s completed properties held for sale. Pursuant to the terms of the guarantee arrangements, in case of
default on mortgage payments by the purchasers, the Group is responsible for repaying the outstanding mortgage
loans together with any accrued interest and penalty owed by the defaulted purchasers to banks. The Group is
then entitled to take over the legal title of the related properties. The Group’s guarantee period commences from
the date of grant of the relevant mortgage loans and ends after the execution of individual purchaser’s collateral
agreements.

The Group did not incur any material losses during the periods in respect of the guarantees provided for
mortgage facilities granted to the purchasers of the Group’s completed properties held for sale. The directors
consider that in case of default on payments, the net realisable value of the related properties can cover the
repayment of the outstanding mortgage loans together with any accrued interest and penalty, and therefore no
provision has been made in connection with the guarantees.

Foreign Exchange Rate Risk

The Group mainly operates in China. Other than bank deposits denominated in foreign currency,
the Group is not exposed to any material risk related to fluctuations of foreign exchange rate. The
Directors expect that any fluctuation in the exchange rate of RMB will not have material adverse
effect on the operation of the Group.

Staff Policy

As at 30 June 2018, the Group had 4,098 full-time employees (as at 31 December 2017: 2,990
full-time employees), due to the opening of the Shanghai and Sanya projects, there has been
an increase of more than 1,000 full-time employees. The Group offers a comprehensive and
competitive remuneration, retirement schemes and benefit package to its employees. Discretionary
bonus is offered to the Group’s staff depending on their performance. The Group and its employees
are required to make contribution to the social insurance scheme. The Group and its employees are
required to make contribution to the pension insurance and unemployment insurance at the rates
specified in the relevant laws and regulations.

The Group set its emolument policy with regard to the prevailing market conditions and individual
performance and experience.

Purchases, Redemption or Sale of Listed Securities of the Company

Neither the Company, nor any of its subsidiaries purchased, redeemed or sold any of the
Company’s listed securities during the six months ended 30 June 2018.

Pre-Emptive Rights

There are no provisions for pre-emptive rights under the Company’s Articles of Association, or the
laws of the Cayman Islands, which would oblige the Company to offer new shares on a pro-rata
basis to existing shareholders.

Corporate Governance

The Group is committed to maintaining high standards of corporate governance to safeguard the
interests of shareholders and to enhance corporate value and accountability. The Company has
adopted the Corporate Governance Code (the “Code”) contained in Appendix 14 to the Rules
(the “Listing Rules”) Governing the Listing of Securities on The Stock Exchange of Hong Kong
Limited (the “Stock Exchange”) as its own code of corporate governance.
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During the six months ended 30 June 2018, the Company has been in compliance with the code
provisions of the Code except as disclosed below.

Under code provision A.6.7 of the Code, all non-executive Directors are recommended to attend
general meetings of the Company. However, all non-executive Directors (including independent
non-executive Directors) were absent from the annual general meeting of the Company held on 16
May 2018 (the “AGM?”) due to pre-arranged business commitments.

Under code provision E.1.2 of the Code, the chairman of the Board should attend annual general
meetings of the Company and invite the chairmen of the audit committee, remuneration committee,
nomination committee and any other committees (as appropriate) of the Company to attend. Mr. Qu
Naijie, being the chairman of the Board and the nomination committee, was absent from the AGM
due to a pre-arranged business commitment. The chairmen of all other board committees of the
Company were also absent from the AGM due to pre-arranged business commitments. Mr. Wang
Xuguang, an executive Director, the Chief Executive Officer and a member of the remuneration
committee of the Company, was chosen as the chairman of the AGM. Mr. Qu Cheng, an executive
Director of the Company, was also appointed as the delegate of the chairman of the Board.

Model Code for Securities Transactions by Directors of Listed Issuers

The Company has adopted the Model Code (the “Model Code”) for Securities Transactions by
Directors of Listed Issuers as set out in Appendix 10 to the Listing Rules as its own code of
conduct for securities transactions by Directors. The Company has made specific enquiries to all
Directors and all Directors have confirmed that they have strictly complied with the Model Code
during the six months ended 30 June 2018.

Audit Committee

As at the date of this announcement, the Audit Committee comprises three members, namely Mr.
Chen Guohui, Mr. Sun Jianyi and Ms. Zhang Meng, all of whom are independent non-executive
Directors. Mr. Chen Guohui is the chairman of the Audit Committee.

The Audit Committee has reviewed together with the Directors and the Company’s external auditor
the unaudited interim financial information of the Group for the six months ended 30 June 2018.

Interim Dividend

The Board does not recommend payment of any interim dividend for the six months ended 30 June
2018.

Forward Looking Statements

This announcement includes forward-looking statements. These forward-looking statements can
be identified by the use of forward-looking terminology, including the terms “believe”, “estimate”,
“anticipate”, “expect”, “intend”, “may”, “will” or “should” or, in each case, their negative, or other
variations or similar terminology. These forward-looking statements include all matters that are
not historical facts. They appear in a number of places throughout this announcement and include
statements regarding our intentions, beliefs or current expectations concerning, our results of
operations, financial condition, liquidity, prospects and growth strategies, and the industry in which

the Group operates.
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By their nature, forward-looking statements involve risks and uncertainties because they relate
to events and depend on circumstances that may or may not occur in the future. The Company
cautions you that forward-looking statements are not guarantees of future performance and that our
actual results of operations, financial condition and liquidity, and the development of the industry
in which the Group operates may differ materially from those made in, or suggested by, the
forward-looking statements contained in this announcement. In addition, even if the Group’s results
of operations, financial condition and liquidity, and the development of the industry in which the
Group operates are consistent with the forward-looking statements contained in this announcement,
those results or developments may not be indicative of results or developments in subsequent
periods.

Publication of Information on the Websites of the Stock Exchange and of the Company

This interim results announcement of the Company for the six months ended 30 June 2018 is
published on the website of the Stock Exchange at www.hkexnews.hk and the website of the
Company at www.haichangoceanpark.com.

Appreciation

Lastly, on behalf of the Board, |1 would like to take this opportunity to express my sincere gratitude
to the management of the Group and all fellow staff of the Group for their contributions to the
Group’s development. Also, | would like to extend my deepest appreciation to the shareholders
of the Company, business partners, customers and professional advisors for their support and
confidence in bringing the Group a more prosperous and fruitful future.

On behalf of the Board
Haichang Ocean Park Holdings Ltd.
Wang Xuguang
Executive Director and Chief Executive Officer

Shanghai, the People’s Republic of China, 27 August 2018
As at the date of this announcement, the executive Directors are Mr. Wang Xuguang, Mr. Qu Cheng and

Mr. Gao Jie; the non-executive Directors are Mr. Qu Naijie, Mr. Makoto Inoue and Mr. Yuan Bing; and
the independent non-executive Directors are Mr. Chen Guohui, Mr. Sun Jianyi and Ms. Zhang Meng.
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