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FINANCIAL HIGHLIGH S

. Revenue increased by approximately 24.6% to approximately RMB663.1 million as compared
with the same period in 2015

. Consolidated gross profit of the Group increased by approximately 40.0% to approximately
RMB300.2 million as compared with the same period in 2015

. Consolidated gross profit margin of the Group increased approximately 5 percentage points to
approximately 45.3% as compared with the same period in 2015

. Core net profit* increased by approximately RMB51.8 million to approximately RMB41.3
million as compared with the same period in 2015

* Core net profit refers to the net profit excluding the gain or loss on change in fair value of investment properties
and the effect of the corresponding income tax.
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The board of directors (the “Board” or the “Directors”) of Haichang Ocean Park Holdings Ltd. (the
“Company”) is pleased to announce the unaudited condensed consolidated interim results of the

Company and its subsidiaries (collectively, the “Group”) for the six-month period ended 30 June
2016, together with the comparative financial information as follows:
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F'r heglx m'D hy

Jdd 30 D
2016 2015
ey RMB’000 25°000
(_.“a dl :d) (Unaudited)
4 E EN ,*E 5 663,071 532,081
COSt"\Of sates (362,838) (317,601)
q ‘0 " '()FT 300,233
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F'r heylx m'D

Jdiged 30 J D
2016 2015
RMB’000 5000
(,.na d! :d) (Unaudited)
{ orl F(f} HE F 10D 42,041 65,393
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Other comprehensive (Ioss)/lhcome to be reclassified to
profit or loss in subsequent periods (net of tax):
Exchange differences on translation of foreign operations (59,284) 4,343
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Property,.%lant and equipment
Investment properties
Prepaid land lease payments
Intangible assets
Available-for-sale investments
Deferred tax assets
Long term prepayments
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Co#]pleted properties held for sale

30J N, 31 December
2016 2015
RMB’000 »¥ B’000
_.“a d! :d) (Audited)
2,648,079 2,619,660
2,425,890 2,378,740
1,255,891 1,059,520
9,553 9,068
19,170 19,170
37,204 51,191
187,033 294,668
6,582,820 6,432,017
262,528 373,29



b

/7 EN LIABILY IE§
Tra e and bills payables
Other payables and accruals
Due to related companies
Advances from customers
Interest-bearing bank and other borrowings
Government grants
Deferred revenue
Tax payables
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Interest-bearing bank and other borrowings
Government grants
Deferred tax liabilities
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Share capital
Other reserves
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Non-controlling interests
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31 December

2016 2015
RMB’000 B’000
(Qa dtd) (Audited)
213,275 250,264
257,013 294,186
2,620 3,853
23,293 104,086
1,104,037 763,489
22,363 22,363
11,377 10,311
258,268 262,237
1,892,246 1,710,789
215,903 208,418
6,798,723 6,640,435
1,731,807 1,602,526
844,169 879,831
183,438 162,897
2,759,414 2,645,254
4,039,309 3,995,181
2,451 2,451
3,863,275 3,822,612
3,865,726 3,825,063
173,583 170,118
4,039,309 3,995,181
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Haichang Ocean Park Holdings Ltd. (the “Company”) was incorporated in the Cayman Islands on 21 November
2011 with limited liability. The registered office address of the Company is P.O. Box 309, Ugland House, Grand
Cayman, KY1-1104, Cayman Islands.

The Company’s subsidiaries are principally engaged in the development, construction and operation of theme
parks, property development and investment and hotel operations in the People’s Republic of China (the “PRC”).
In the opinion of the directors of the Company, the Company’s immediate and ultimate holding company was
Haichang Group Limited, a company incorporated in the British Virgin Islands (the “BVI1”) at 30 June 2016.
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The unaudited interim financial information for the six months ended 30 June 2016 (the “Interim Financial
Information”) has been prepared in accordance with 1AS 34 # er* Ftoteld Repor, *g.

The Interim Financial Information does not include all the information and disclosures required in the annual
financial statements, and should be read in conjunction with the Group’s annual financial statements for the year
ended 31 December 2015.

Ba/ly 'f !N, tlida 110

When the Company has, directly or indirectly, less than a majority of the voting or similar rights of an investee,
the Group considers all relevant facts and circumstances in assessing whether it has power over an investee,
including:

(a)  the contractual arrangement with the other vote holders of the investee;
(b)  rights arising from other contractual arrangements; and
(c)  the Group’s voting rights and potential voting rights.

The financial information of the subsidiaries is prepared for the same reporting period as the Company, using
consistent accounting policies. The results of subsidiaries are consolidated from the date on which the Group
obtains control, and continue to be consolidated until the date that such control ceases.

Profit or loss and each component of other comprehensive income are attributed to the owners of the parent of
the Group and to the non-controlling interests, even if this results in the non-controlling interests having a deficit
balance. All intra-group assets and liabilities, equity, income, expenses and cash flows relating to transactions
between members of the Group are eliminated in full on consolidation.

The Group reassesses whether or not it controls an investee if facts and circumstances indicate that there are
changes to one or more of three elements of control described in the accounting policy for subsidiaries in the
Group’s audited financial statements for the year ended 31 December 2015. A change in the ownership interest
of a subsidiary, without a loss of control, is accounted for as an equity transaction.

If the Group loses control over a subsidiary, it derecognises (i) the assets (including goodwill) and liabilities
of the subsidiary, (ii) the carrying amount of any non-controlling interest and (iii) the cumulative translation
differences recorded in equity; and recognises (i) the fair value of the consideration received, (ii) the fair value
of any investment retained and (iii) any resulting surplus or deficit in profit or loss. The Group’s share of
components previously recognised in other comprehensive income is reclassified to profit or loss or retained
profits, as appropriate, on the same basis as would be required if the Group had directly disposed of the related
assets or liabilities.
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The accounting policies adopted in the preparation of the Interim Financial Information are consistent with
those followed in the preparation of the Group’s annual consolidated financial statements for the year ended 31
December 2015, except for the adoption of new and revised standards and interpretations effective for annual
periods beginning on or after 1 January 2016. The Group has not early adopted any other standard, interpretation
or amendment that has been issued but is not yet effective.

In the current interim period, the Group has applied, for the first time, the following new or revised International

Financial Reporting Standards (“IFRSs”, which also include IASs and interpretations) that are relevant to the

Group’s operation for the preparation of the Group’s Interim Financial Information:

. Amendments to IFRS 11: Aeeou; #g erAafﬁu,'st' ‘0%s offi ereg s “ * "\perq. ‘o*s

. Amendments to 1AS 16 and IAS 38: d ar fBeg 0% ofAeecp aﬁ equ ross offDepreeq (0% o Aoy s 0*

. Amendments to IAS 277 %ut'y*aet ros h geparg e Froted § G e*ety s

. Annual Improvements 2012-2014 Cycle: FRg 5 'mo‘ﬂ-curre"t Asse s ”ﬂ‘é} Br gde atg Diseoty *ues
"‘perci ‘o*s, FRg 7 Ftateld ths rutse s: Dsé osure, Ag 19 “f oyee Betefs a4 1Ag 34 14 er
Frateld Repor, g

. Amendments to IAS 1: D sd osure ;g ve

. Amendments to IFRS 10, IFRS 12 and IAS 28: fves ”",e"t‘"’ 4 [ es: Apﬂyf’ﬂgt re Co’ﬂsd';;ci o% xeepy 0%

The adoption of these new and revised IFRSs has had no significant financial effect on the Interim Financial

Information and there have been no significant changes to the accounting policies applied in the Interim
Financial Information.
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For management purposes, the Group is organised into business units based on their products and services.
During the year ended 31 December 2015, the Group restructured their business units to enhance the
management’s accountability of the park operations segment by including the development of commercial
and rental properties surrounding the theme parks, management of developed and operating properties for
rental income which, in prior years, were managed under the property development and holding segment. The
prior period’s operating segment information has been revised to conform to the current period presentation
accordingly. The Group’s two reportable operating segments are set out below.

(a) the park operations segment engages in the development, construction and operation of theme parks,
development of commercial and rental properties surrounding the theme parks, management of the
Group’s developed and operating properties for rental income, hotel operations and the provision of
services to visitors as well as the provision of technical support service relating to aquarium; and

(b)  the property development segment engages in property development, construction and sales.

Management monitors the results of the Group’s operating segments separately for the purpose of making
decisions about resources allocation and performance assessment. Segment performance is evaluated based on
reportable segment profit, which is a measure of adjusted profit before tax from continuing operations.

Segment assets exclude intangible assets, available-for-sale investments, trade receivables, prepayments,
deposits and other receivables, deferred tax assets, amounts due from related companies, an amount due from a
non-controlling equity holder, pledged deposits and cash and cash equivalents as these assets are managed on a
group basis.

The Group’s liabilities are managed on a group basis except for the gross amount due to a contract customer
which is a segment liability.
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The following tables present revenue, profit and certain asset, liability and expenditure information for the

Group’s operating segments for the six-month periods from 1 January to 30 June 2016 and 2015:

F'r heg!xm'M hy Nd:d

30 M. 2016 ( ..na d! :d)

Segment revenue

Sales to external customers and total revenue

Revenue

Segment results
PReeoted g ok
Unallocated income
Unallocated expenses
Finance costs

Profit before tax

30 J M. 2016
ng dl .
(,.a dl «d)

Segment assets

Resotel ‘g “0*h:
Corporate and other unallocated assets

Total assets

Segment liabilities

Reeotel ‘g 0h:
Corporate and other unallocated liabilities

Total liabilities

Other segment information:
Impairment losses in the statement of profit or loss
Depreciation and amortisation
Unallocated
Segment
Capital expenditure*
Unallocated
Segment

sprk q'pery
'prra 'y dev:il'pm:D Toa
RMB’000 RMB’000 RMB’000
501,557 161,514 663,071
663,071
236,170 64,063 300,233
52,729
(164,030)
(74,378)
114,554

qark 'pery
'psra 1‘“‘_ d:vil'pm:D T ' al
RMB’000 RMB’000 RMB’000
6,582,890 786,813 7,369,703
1,321,266
8,690,969
4,651,660
4,651,660
977 977
797
101,859 101,859
1,282
160,050 160,050



For the six months ended
30 June 2015 (Unaudited)

Segment revenue

Sales to external customers and total revenue

Revenue

Segment results

PReeoted ;'gz 0%
Unallocated income
Unallocated expenses

Finance costs

Profit before tax

31 December 2015

Segment assets

Reeotel ‘4 o4
Corporate and other unallocated assets

Total assets

Segment liabilities

Reeotied g ‘o4:
Corporate and other unallocated liabilities

Total liabilities

For the six months ended
30 June 2015 (Unaudited)
Other segment information:

Park Property
oparations dev’ikpment Total
B’000 ¥V B’ 000 >V B’000
453,755 78,326 532,081
532,081
200,300 14,180 214,480
159,464
(151,145)
(80,957)
141,842

Park Property
opdrations  develgpment Total
?*Y'B’000 V' B’000 V' B’000
6,414,863 735,494 7,150,357
1,200,867
8,351,224
4,356,043
4,356,043

Reversal of impairment losses in the statesses a.2285 TOOu9t78al of impai8l4e.2n the 8928 a73

10
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Revenue represents income from the sale of tickets by theme park operations, and the sale of goods by restaurant
and store operations, in-park recreation income, income from hotel operations, income from consultancy and
management service, the sale of properties, and gross rental income received and receivable from investment
properties, an appropriate proportion of contract revenue of construction contracts for the six months ended 30
June 2016 and 2015, net of business tax and other surcharges.

F'r h:yIx m'n

Jd.d 30 ] D

2016 2015
RMB’000 V' B’000

11
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Provision for PRC corporate income tax (the “CIT”) has been provided at the applicable income tax rate of 25%
for the six months ended 30 June 2016 (six months ended 30 June 2015: 25%) on the assessable profits of the
Group’s subsidiaries in Mainland China.

According to the requirements of the Provisional Regulations of the PRC on Land Appreciation Tax (the “LAT”)
effective from 1 January 1994, and the Detailed Implementation Rules on the Provisional Regulations of the
PRC on LAT effective from 27 January 1995, all income from the sale or transfer of state-owned leasehold
interests on land, buildings and their attached facilities in Mainland China is subject to LAT at progressive rates
ranging from 30% to 60% of the appreciation value, with an exemption provided for property sales of ordinary
residential properties if their appreciation values do not exceed 20% of the sum of the total deductible items.

The Group has estimated, made and included in tax provision for LAT according to the requirements set forth in
the relevant PRC tax laws and regulations. The actual LAT liabilities are subject to the determination by the tax
authorities upon completion of the property development projects and the tax authorities might disagree with the
basis on which the provision for LAT is calculated.

Income tax in the consolidated statement of profit or loss represents:

F'r heglxm'D
Jd.d 30 ] D
2016 2015
RMB’000 B’000
(‘.na d! .d) (Unaudited)

Current — Mainland China:

Charge for the period - CIT 31,509 24,435

LAT 6,476 3,336

37,985 27,771

Deferred tax 34,528 48,678

Total tax charge for the period 72,513 76,449
N \ N

EA NING 42 SN E

The calculation of the basic earnings per share amount is based on the profit attributable to ordinary equity
holders of the parent for the six months ended 30 June 2016, and the weighted average number of ordinary
shares of 4,000,000,000 (six months ended 30 June 2015: 4,000,000,000) in issue during the period.

The calculation of the basic earnings per share amount is based on:

30) 0 30 June
2016 2015
RMB’000 »*Y'B’000
(_.“a d! .d) (Unaudited)
Earfiig o
Profit attributable to ordinary equity holders of the parent,
used in the basic earnings per share calculation 38,563 62,659
Wary
Weighted average number of ordinary shares in issue during
the period used in the basic earnings per share calculation 4,000,000,000 4,000,000,000

There were no potentially dilutive ordinary shares in issue during the periods and therefore the diluted earnings
per share amounts were the same as the basic earnings per share amounts.

12
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30J . 31 December

2016 2015
RMB’000 B’000
( ‘.na dl «d)
Finance lease payables 2,001 2,505
Other loans — secured 98,846 128,160
Bank loans — secured 2,734,997 2,235,350
2,835,844 2,366,015
Repayable:
Within one year or on demand 1,104,037 763,489
In the second year 659,769 626,530
In the third to fifth years, inclusive 843,388 780,276
Over five years 228,650 195,720
2,835,844 2,366,015
"}NV/,;} ‘,
Current:
Finance lease payables 1,101 985
Other loans — secured 49,093 58,865
Bank loans — secured 498,173 200,000
Current portion of non-current loans — secured 555,670 503,639
1,104,037 763,489
Non-current:
Finance lease payables 900 1,520
Other loans — secured 49,753 69,295
Bank loans — secured 1,681,154 1,631,711
1,731,807 1,602,526

13
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In the first half of 2016, due to the fluctuations in the global landscape, the economy of China was
still challenged by reform and transformation where the economic development trended toward
the “new normal” of slowing growth and structural adjustments. As a result, the market consumer
confidence was weak in general and the consumer confidence index decreased over the previous
year. However, this is inevitable in the process of adapting to the new economy and economic
structural adjustments. In addition, the extreme weather anomalies that have happened this year
also impacted the economy to varying degrees. Because of the changes in the macroeconomic
landscape in China, the drivers of economic growth have shifted from investment and export to
consumption, and new service sectors, namely tourism, culture and etc., that met the mainstream
trend of consumption upgrade, experienced rapid growth.

In the first half of 2016, the gross domestic product amounted to RMB34,063.7 billion,
representing an increase of 6.7% as compared with that in the same period of last year. Of which,
the tertiary industry as represented by the service sector recorded faster growth and increased by
10.9% as compared with that in the same period of last year, with percentage of the gross domestic
product of 54.1% and rate of contribution to economic growth of 59.7%. Both the percentage and
rate of the tertiary industry have exceeded the secondary industry. The service sector has become
the major driver of the national economic development. Tourism as a key integral part of the
service sector plays an important strategic position in the transition of economic development.

A :lira "§T ' riym [Myy m: al'd $:ady Gr'w h 1" D:mald

According to the statistics issued by China National Tourism Administration, in the first half of
2016, there were 9,944 tourism projects under construction nationwide. The actual investment
amounted to RMB421.15 billion, represented an increase of 30.5% as compared with that in the
same period of last year. At the same time, the demand also recorded a steady growth. In the first
half of 2016, the number of domestic tourists reached 2.236 billion, representing an increase of
10.5% as compared with that in the same period of last year; total tourism revenue amounted to
RMB2.25 trillion, representing a growth rate of 12.4%.

“\al'“ 14",11 14 Fav! rall: ' h:IMd ¢ ry’y C'mpr:h:flve Devel'pm.D

In recent years, the State attached unprecedented importance to tourism and policies on tourism
financial support, Internet + tourism and introduction of private capital to tourism was intensively
promulgated. In the first half of 2016, the State further stepped up the efforts in integrated tourism
reform. Policies such as the Notice regarding the Builder List of the PRC Tourism Destinations
with International Features U0 0 0000000 0D0O0DOODODOODOOOOONO) and the
Application Kickoff of the RMB12 billion Tourism Infrastructure Fund (J 1200 O OO 0O 0O O O
O 0O O O) as well as industry standards such as the Standards for Tourism Model Base (J 00 [0 O [
00 00O 0) and the National Tourism Standardised Growth Plan O 00O 00D DO DO OO DO O)
were successively issued. In addition, Premier Li Kegiang also clearly highlighted in his speech
at this year’s Summer Davos Forum that tourism has been one of the five major happy industries
which would drive consumption growth and facilitates consumption upgrade. Guided by proactive
policies, it is expected that tourism development would become healthier with more emphasis on
quality improvement.

14
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Affected by factors such as policies, demographic structure and consumption habits, tourism has
been characterised by younger tourist groups and the trend of individual travel tours is becoming
more obvious. In particular, family tours highlighting education and amusement are well received.
With the emerging “Internet+”, the tourism market is more closely tied to the Internet. In addition,
technologies including virtual reality, augmented reality, 3D map, front-projected holographic
display and etc. further optimise and drive the upgrade of tourism products, thus offering better
travel experience to visitors.

Currently, the theme parks in China have revealed a growth pattern of diversification and new
models of which are springing up to cater for visitor demand. The combination of “Theme Park +
IP” will be a main trend of future development of the industry. In June 2016, Shanghai Disneyland
was officially opened, rekindling the passion of the market for theme parks in China. Looking
ahead, Universal Studios will also set foot in Beijing. These two world-class theme parks in China
are expected to further stimulate domestic visitors’ demand for theme park consumption and
accelerate the transformation and upgrade of the theme park industry in China so as to better cope
with the challenges from peers locally and abroad. It is expected that by 2020, China will replace
North America as the world’s largest theme park market.
A
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In the first half of 2016, the Group actively pursued the strategic development objective of “first
marine-culture tourism & leisure brand in China and an international marine-featured tourism
platform enterprise”. Leveraged professional market research and the analysis of big data,
the Group continuously optimized, integrated and upgraded the products of our parks on the
perspective of senses of vision, touch, hearing, taste and smell according to the core customer
demand, so as to comprehensively build an “Ocean Park with Experience of Five Senses”.

The Group continuously enhanced its brand influence and reputation through a series of proven
measures. During the period, the Group released the commonweal theme song “Dream Love Joy”
jointly with Children’s Channel of CCTV, and cooperated with renowned cartoon characters such
as “Angry Birds” and “Mermaid”, to establish a productivity in intellectual properties featured
with “Self-owned + Cooperation”, so as to develop and extend its brand industry chain effectively.
Besides, the Group also received the awards of “Brand Responsibility Award of the Year” and
“Welfare Communication Award of the Year” in the China Welfare Festival, as well as various
honors and awards such as “People’s Choice Award” and “the Most Popular Ocean Theme Park”
in Travel Fair and “Best Investor Relations CEO Award” granted by Hong Kong Investor Relations
Association.

As a corporate citizen, the Group is also actively practicing corporate social responsibility. During
the period, the Group launched Haichang Ocean Park Autistic Children Month for charity donation,
organized an event with the theme of caring for autistic children jointly with Children’s Channel
of CCTV, and confirmed that Haichang Ocean Park would be opened to autistic children and their
families free of charge in April every year. Besides, the Group continuously paid attention to
animal protection and treatment, launched the “Smiling Angel Home” care service for the rescue
of porpoises, held the Seabird Sanctuary Festival and organized the publicity and education of
ecological environmental protection in Yangtze River area in cooperation with the Ministry of
Agriculture.

15
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During the period, the Group actively promoted the strategy of developing existing projects
into regional tourism and leisure destinations through upgrading and modification as well as the
optimization and integration of ancillary commercial property. Meanwhile, the Group continuously
enhanced the quality of operations through measures such as research and adjustment on indicators
or standards, operating and monitoring analysis under the premise of safe operation, so as to meet
the escalating consumer demand. In aspect of hardware, the Group continued to upgrade and
modify the existing theme parks. The periodic upgrade and expansion of Chongqing Haichang
Caribbean Water Park, Chengdu Haichang Polar Ocean Park and Tianjin Haichang Polar Ocean
Park, the expansion layout plan and the program for the planning and design concepts of Dalian
Laohutan Ocean Park, as well as the research program of renovation and reforming of Wuhan
Haichang Polar Ocean Park were all completed in the period. While in aspect of software, the
Group continued to promote innovation on the products and services in existing theme parks. The
installation of intelligent systems in Qingdao Haichang Polar Ocean Park and Chongqing Haichang
Caribbean Water Park was completed in the period, resulting in the realization of the functioning
of smart payment terminal, tour guide back office system, information push, customer relationship
management and big data analysis. The interactive experience of visitors was then effectively
increased. The Group also enhanced the quality of live performing arts and the level of performance
management, and launched a brand new stunt show known as “Leaping over Rift Valley Town” in
Dalian Haichang Discoveryland. Besides, the Group kept optimizing the development and sales
of in-park consumption products. On one hand, the Group enhanced the sales of theme products
and catering through measures such as self-development, the introduction of well-known brands
and the launching of marketing campaigns. On the other hand, focusing on the core competence
of innovative thinking, the Group newly added six interactive entertainment products with higher
profitability. The Group promoted the sales of various in-park interactive entertainment products
through network marketing, effectively driving the growth in the non-ticket business scope. In
regards to marketing, the Group actively realized marketing activities as products and continued
to conduct hot topics communication. The Group also kept on exploring on the internet market,
improving the deployment of online tour guide networks and expanding cross-border cooperation.
During the period, the Group partnered with Alitrip strategically and launched the first Alitrip
020 experience store in China at Tianjin Haichang Polar Ocean Park, jointly building a new
model of intelligent scenic region. Besides, the Group conducted rational planning on the ancillary
commercial properties, so as to further promote the construction of regional tourism destination. As
a result, the overall occupancy rate of the leasing properties improved significantly and the rental
rate also increased in the period.

The Group proactively advocated the concept of animal protection and kept enhancing its core
competitiveness related to animal conservation and related education. Through continuously
improving the breeding base of its existing projects and constantly enhancing the breeding
research, the Group successfully bred five species, 83 large and rare polar marine animals and
sharks, recording a historical breeding number in the same period of all time and forming the
biggest collection in Asia in terms of number of animal. In the area of animal scientific research
innovation, the Group’s self-developed animal management standard and fodder were put into
operation during the period. Meanwhile, the Group also valued industrial development and
technology exchange. By way of joint education, the Group purposefully trained and reserved
high-end professional and technical personnel.

16
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The development of the Group’s innovative asset-light business accelerated in the first half of
2016, starting reaping results in both revenue and profit contribution. Currently, the sector has
established a development model based on three main business lines, namely management output,
interactive technological children’s entertainment and cultural intellectual properties. The related
business brands have been gradually recognized by the market.

Aiming at target customer base including existing and to-be-developed commercial complexes
nationwide, traditional resorts, theme parks and media/business planning companies, the Group
actively and continuously transfered its core competitive edges on areas such as marine animal
breeding management techniques, venue construction and operation management into productivity,
thereby building a full service chain system for project advisory. During the period, there were nine
management output projects being conducted or completed by the Group and eight to ten projects
in negotiation, pursuant to which services such as design consulting, construction consulting and
operation consulting would be provided to cooperation partners.

In order to satisfy consumers’ demand in pursuing differentiated experience on interactive
children’s entertainment, the Group successfully researched and developed marine-themed
embedded entertainment projects and mini polar ocean carnival projects independently by
leveraging advanced interactive multimedia technology, thereby further enriched product portfolio.
For example, the Group’s second embedded children’s interactive entertainment project, namely
“Mermaid Dreamland”, opened in Chengdu in June this year. The project has more than 14
interactive multimedia products of its own intellectual property rights. This was the first attempt
for the Group to add embedded interactive entertainment program surrounding existing parks. The
program not only enriched the playing experience of visitors, but also played an active role on
increasing tourists’ staying time and re-visit rate. Therefore it was an important measure for the
Group to upgrade the existing parks to regional travel and leisure destinations. On the other hand,
the Group further enriched its “Mobile Marine Carnival” product line by developing new product
series such as “Mobile Shows”, “Children’s Interactive Entertainment Products” and “Boutique
Aquatic Animal Shows” based on the original “Penguin Caravan”. During the period, the Group
entered into an agreement with an integrated commercial complex in Daging, pursuant to which
a caravans tour lasting for one month featuring mobile penguin caravan and children’s interactive
entertainment was held which brought a unique marine cultural experience for local tourists.

The Group also set up a cultural foundation on intellectual property, conducted innovative research
on interactive technology products and actively sought the integration with multimedia high-tech
products. Firstly, the Group researched and developed the 4D cinema animated film “Light of
Ocean — Battle for Defending Pearls”, which would be screened inside existing theme parks. This
marked a significant step for the cultural industry construction of Haichang Ocean Park in terms
of intellectual property. Besides, the Group started the planning work of children’s video skit of
its own copyright, and also established an animation resource library and film database of its own
intellectual property rights for the existing projects.
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During the period, the overall design planning of the Group’s Shanghai Haichang Polar Ocean Park
was approved. The project will include 9 large-scale exhibition venues, 3 large-scale interactive
and performing venues, 2 large-scale cinemas and 12 recreational facilities. The project will not
only exhibit polar and marine animals and fishes, but will also provide recreational activities such
as equipment entertainment, movies with special effects, shows on popular science of animals and
aquatic parades. The Group has won the bid and signed contracts for construction and procurement
during the period. The park has been fully in the basic engineering construction stage. Besides,
the construction of the “Two Express Lines” connecting Shanghai Pudong International Airport
and Shanghai Honggiao Airport will be completed during the period of the Thirteenth Five-Year
Plan, so that the travel time between the two airports is expected to be shorten to twenty minutes.
The traffic in the region is expected to be improved significantly. The Group has also basically
secured the funds for subsequent capital expenditure through onshore syndicated financing in the
first half of this year. The opening of Shanghai Disney Resort has driven the increase in tourism
consumption of surrounding industry chain, and the cluster effect of the tourism and leisure
industry in the districts where the existing projects located has begun to appear gradually.

In the first half of 2016, the overall positioning and conceptual design planning proposal of Sanya
Haichang Dream World was approved. The project will focus on the story line of “Maritime
Silk Road” and will be positioned as a marine-themed park with healthcare, leisure, culture and
entertainment features, so as to establish an open-ended comprehensive travelling and recreational
destination. The Group acquired the state-owned land use rights certificate for the land parcel of
the first phase development in the period, and has confirmed the design planning of phase one.
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Looking ahead, the Group will continue to implement the strategic growth objectives. Through the
upgrade and modification of existing projects as well as optimization and integration of ancillary
commercial property, the Group will take proactive efforts to shape the existing projects into
the regional travel and leisure destinations with the feature of “Experience of Five Senses”. The
projects will be designed to provide visitors with endless surprises and ubiquitous themes from
a two to three-hour pure entertainment experience in the past to a one to two-day micro-holiday
experience. In addition, while ensuring the quality, the Group will also actively promote the
construction and development of Shanghai Haichang Polar Ocean Park and Sanya Haichang Dream
World to ensure that the new projects are completed and put into operation as scheduled.

As to marine cultural innovative business, the Group intends to further upgrade the business model
of the aquarium operation consultancy and aquarium techniques management services business,
thus achieving the innovative model of “brand output + technology output + management output
+ product contents + scene application”. Based on the existing model, the Group organically
integrates the interactive technology children entertainment product lines with its own intellectual
property rights in order to enhance brand value with high added value. Based on the positioning
of the Group in the target market, the Group will focus on studying the mobile carnival products
integrating ocean carnivals and ocean light shows and further strengthen the research and
development and marketing of such product. The Group will also organically integrate its own
cultural intellectual property rights with the new projects, existing projects and light products, and
apply its self-developed digital content into multi-media projects including virtual reality to further
extend “Haichang Ocean Park” brand’s cultural connotation.
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Revenue

For the six-month period ended 30 June 2016, the Group recorded a turnover of approximately
RMB663.1 million (30 June 2015: approximately RMB532.1 million), representing an
approximately 24.6% increment compared with the corresponding period of last year. The
substantial increase in turnover was attributed to significant increase in both the revenue from park
operations and property sales.

Revenue generated from park operations of the Group increased by approximately 10.5% from
approximately RMB453.8 million for the six months ended 30 June 2015 to approximately
RMB501.6 million for the six months ended 30 June 2016, primarily due to a slightly increase
in revenue from ticket sales of parks in the period as compared with the same period in 2015
and the substantial increase in the revenue from non-ticket business, of which the revenue of the
newly added management output business amounted to RMB22.8 million. Revenue generated from
non-ticket business increased by approximately 49.7% from approximately RMB94.2 million for
the six months ended 30 June 2015 to approximately RMB141.0 million for the six months ended
30 June 2016.

Revenue generated from property sales of the Group’s property development segment increased
by approximately 106.3% from approximately RMB78.3 million for the six months ended 30 June
2015 to approximately RMB161.5 million for the six months ended 30 June 2016.

Cost of Sales

The Group’s cost of sales increased by approximately 14.2% from approximately RMB317.6
million for the six-month period ended 30 June 2015 to approximately RMB362.8 million for the
six-month period ended 30 June 2016, which was mainly attributable to the increase in costs in line
with the increase in property sales.

Gross Profit
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Other Income and Gains

The Group’s other income and gains decreased by 67.0% from approximately RMB159.5 million
for the six-month period ended 30 June 2015 to approximately RMB52.7 million for the six-month
period ended 30 June 2016, mainly due to the increase in valuation gains as a result of addition of
investment properties in the same period of 2015.

Selling and Marketing Expenses

The Group’s selling and marketing expenses increased by approximately 11.9% from approximately
RMB39.6 million for the six-month period ended 30 June 2015 to approximately RMB44.3 million
for the six-month period ended 30 June 2016, mainly due to the strengthening of the efforts on
brand promotion and media advertisement by the Group during the period.

Administrative Expenses

The Group’s administrative expenses increased by 8.9% from approximately RMB108.1 million for
the six-month period ended 30 June 2015 to approximately RMB117.7 million for the six-month
period ended 30 June 2016, mainly due to the increase in administrative expenses as a result of the
progress of projects in Shanghai and Sanya.

Finance Costs

The Group’s finance costs decreased by 8.1% from approximately RMB81.0 million for the
six-month period ended 30 June 2015 to approximately RMB74.4 million for the six-month period
ended 30 June 2016, mainly due to a decrease in the comprehensive coupon rate of the Group’s
bank loans.

Income Tax Expenses

The Group’s income tax expenses decreased by 5.1% from approximately RMB76.4 million for
the six-month period ended 30 June 2015 to approximately RMB72.5 million for the six-month
period ended 30 June 2016, mainly due to a decrease in profit before tax as a result of the change
in non-recurring gain and losses.

Profit for the Period

As a result of the foregoing, the profit of the Group for the period decreased from approximately
RMB65.4 million for the six-month period ended 30 June 2015 to approximately RMB42.0
million for the six-month period ended 30 June 2016, while the net profit margin decreased from
approximately 12.3% for the six-month period ended 30 June 2015 to approximately 6.3% for the
six-month period ended 30 June 2016. During the same period, the profit attributable to owners of
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As at 30 June 2016, the Group had current assets of approximately RMB2,108.1 million (as at 31
December 2015: approximately RMB1,919.2 million). The Group had cash and bank deposits of
approximately RMB688.5 million (as at 31 December 2015: approximately RMB970.5 million) and
its pledged bank balances amounted to approximately RMB6.5 million (as at 31 December 2015:
approximately RMB6.5 million). The decrease in cash and bank deposits for the six-month period
ended 30 June 2016 was mainly attributable to the fund payment by the Group for the Shanghai
project in the first half of 2016.

Total equity of the Group as at 30 June 2016 was approximately RMB4,039.3 million (as at
31 December 2015: approximately RMB3,995.2 million). As at 30 June 2016, the total interest
bearing bank and other borrowings of the Group was approximately RMB2,835.8 million (as at 31
December 2015: RMB2,366.0 million).

As at 30 June 2016, the Group had a net gearing ratio of 52.2% (as at 31 December 2015: 34.4%).
The net liabilities of the Group include interest-bearing bank and other borrowings, amounts due
to related companies, less cash and cash equivalents and amounts due from related companies. The
increase of the net gearing ratio for the six months ended 30 June 2016 was mainly attributable
to increase in principal amounts of loans as well as the decrease in cash and cash equivalents as a
result of the fund payment of the Shanghai project in the first half of 2016.

As indicated by the above information, the Group has maintained stable financial resources to
execute its future commitments and future investments for expansion. The Board believes that the
existing financial resources will be sufficient to execute future expansion plans and, if necessary,
the Group will be able to obtain additional financing with favorable terms.

Caplalgr r:

The share capital of the Company comprises ordinary shares for the six-month ended 30 June 2016.
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30 ) . 31 December

2016 2015
RMB’000 B’000
(_.“a d! .d) (Audited)

Guarantees in respect of mortgage facilities granted
to the purchasers of the Group’s properties* 77,035 69,381
77,035 69,381
* The Group provided guarantees in respect of mortgage facilities granted by certain banks to the purchasers of

the Group’s completed properties held for sale. Pursuant to the terms of the guarantee arrangements, in case of
default on mortgage payments by the purchasers, the Group is responsible for repaying the outstanding mortgage
loans together with any accrued interest and penalty owed by the defaulted purchasers to banks. The Group is
then entitled to take over the legal titles of the related properties. The Group’s guarantee period commences
from the date of grant of the relevant mortgage loan and ends after the execution of the purchaser’s collateral
agreements.
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The Group did not incur any material losses during the period in respect of the guarantees provided

for mortgage facilities granted to the purchasers of the Group’s completed properties held for sale.

The directors consider that in case of default on payments, the net realizable value of the related

properties can cover the repayment of the outstanding mortgage loans together with any accrued

interest and penalty, and therefore no provision has been made in connection with the guarantees.
L
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The Group mainly operates in China. Other than bank deposits denominated in foreign currency,
the Group is not exposed to material foreign exchange rate risk. The Directors expect that any
fluctuation in the exchange rate of RMB will not have material adverse effect on the operation of
the Group.
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The Group had approximately 2,563 full-time employees and approximately 1,551 temporary
staff (30 June 2015: 2,486 full-time and 1,444 temporary) as at 30 June 2016. The Group offers
a comprehensive and competitive remuneration, retirement schemes and benefit package to its
employees. Discretionary bonus is offered to the Group’s staff depending on their performance.
The Group and its employees are required to make contribution to a social insurance scheme. The
Group and its employees are required to make contribution to fund the endowment insurance and
unemployment insurance at the rates specified in the relevant laws and regulations.

The Group set its emolument policy with regard to the prevailing market conditions and individual
performance and experience.
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Neither the Company, nor any of its subsidiaries purchased, redeemed or sold any of the
Company’s listed securities during the six-month period ended 30 June 2016.
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There are no provisions for pre-emptive rights under the Company’s Articles of Association, or the
laws of the Cayman Islands, which would oblige the Company to offer new shares on a pro-rata
basis to existing shareholders.
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The Group is committed to maintaining high standards of corporate governance to safeguard the
interests of shareholders and to enhance corporate value and accountability. The Company has
adopted the Corporate Governance Code (the “Code”) contained in Appendix 14 to the Rules (the
“Listing Rules”) Governing the Listing of Securities on the Stock Exchange as its own code of
corporate governance.

The Company has been in compliance with the code provisions of the Code except as disclosed
below.
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Under code provision A.6.7 of the Code, all non-executive Directors are recommended to attend
general meetings of the Company. However, all non-executive Directors of the Company (including
independent non-executive Directors) were absent from the annual general meeting of the Company
held on 27 June 2016 (the “AGM”) due to pre-arranged business commitments.

Under code provision E.1.2 of the Code, the chairman of the Board should attend annual general
meetings of the Company and invite the chairmen of the audit, remuneration, nomination and any
other committees (as appropriate) of the Company to attend. Mr. Qu Naijie, being the chairman of
the Board, was absent from the AGM due to a pre-arranged business commitment. The chairmen
of all the board committees of the Company were also absent from the AGM due to pre-arranged
business commitments. Mr. Wang Xuguang, an executive Director, the Chief Executive Officer
and a member of the remuneration committee of the Company, was chosen as the chairman of the
AGM. Mr. Qu Cheng, an executive Director of the Company, as the duly appointed delegate of
chairman of the Board, also attended the AGM. Both Mr. Wang Xuguang and Mr. Qu Cheng were
available to answer questions at the AGM.
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The Company has adopted the Model Code (the “Model Code”) for Securities Transactions by
Directors of Listed Issuers as set out in Appendix 10 to the Listing Rules as its own code of
conduct for securities transactions by Directors. The Company has made specific enquiries to all
Directors and all Directors have confirmed that they have strictly complied with the Model Code
during the period under review.

Ad C'mm! .

As at the date of this announcement, the Audit Committee comprises three independent
non-executive Directors, namely Prof. Fang Hongxing, Mr. Sun Jianyi and Prof. Xie Yanjun, all of
whom are independent non-executive Directors. Prof. Fang Hongxing is the chairman of the Audit
Committee.

The Audit Committee has reviewed together with the Directors and the Company’s external auditor
the unaudited interim condensed consolidated financial information of the Group for the six months
ended 30 June 2016.

IM .rlm Dlvid.Nd

23



By their nature, forward-looking statements involve risks and uncertainties because they relate to
events and depend on circumstances that may or may not occur in the future. We caution you that
forward-looking statements are not guarantees of future performance and that our actual results
of operations, financial condition and liquidity, and the development of the industry in which the
Group operates may differ materially from those made in, or suggested by, the forward-looking
statements contained in this announcement. In addition, even if our results of operations, financial
condition and liquidity, and the development of the industry in which the Group operates are
consistent with the forward looking statements contained in this announcement, those results or
developments may not be indicative of results or developments in subsequent periods.
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This interim results announcement of the Company for the six-month period ended 30 June 2016
is published on the website of the Stock Exchange at www.hkexnews.hk and the website of the
Company at www.haichangoceanpark.com.

Lastly, on behalf of the Board, | would like to take this opportunity to express my sincere gratitude
to our management and all our fellow staff for their contributions to our development. Also, |
would like to extend my deepest appreciation to our shareholders, business partners, customers and
professional advisors for their support and confidence in making the Group have a more prosperous

and fruitful future.
On behalf of the Board
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Dalian, the People’s Republic of China, 24 August 2016
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